
New Website
In an effort to improve our communication within our member-
ship and the general public, we are expected to launch our new 
website October 1, 2011.

Brief outline of the major changes:
• The private side of the website has been eliminated.
• Login is no longer required to access any information.
• The Plantsman Magazine will be referred to as The   
  Plantsman, as it will no longer be a magazine.
• Advertising will not longer appear in The Plantsman.
• The Plantsman is an online virtual flipbook, but re-
   mains available as a downloadable PDF.
• Web banners will be the primary source of advertising.
• The site will be secure, https.
• No online forms. For increased security, the transport 
   of personal information [forms, proposals, etc.] will 
   be handled via Interactive PDF, and eMailed directly to 
   the NHPGA Executive Director. 

Advertising 
We request that you continue to sponsor the organization 
through banner advertising. Banners displayed for one year will 
cost $100. Banners will be oriented at the top, left portion of 
every webpage, except for the landing page [aka home or index 
page]. They are to be designed precisely at 875 px wide and 170 
px high. It is imperative that the banner be designed to the exact 
measurement specified. 

The clicking action of the mouse anywhere on a page, will 
simultaneously refresh banners, at random. There will be no 
static space available for advertising. Also, due to the animated 
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Interactive PDF
Our step forward in reducing 
our carbon footprint. The na-
ture of an interactive format is 
to make information exchange 
quick and easy. 

Click on any of the PDF links 
above, to import an Interactive 
PDF to your computer. The fields 
contained in the PDF allow you 
to enter required information. 
When your form is complete, 
save it, return it to the NHPGA 
via eMail, by clicking ‘submit’ 
at the bottom of the PDF. It will 
automatically forward to the 
executivedirector@nhpga.org

nhpga

eBlasts

NHPGA Membership

Take advantage of the exciting opportunities 

NHPGA has in store for its General Member-

ship! Join today - download the interactive 

NHPGA 2011 Membership Application PDF, 

fill it out and return it electronically. 

Membership Benefit  
Members of NHPGA receive a packet contain-

ing: a login username and password to the 

private sector of the website, Access to our 

bimonthly, eMagazine The Plantsman, member-

ship certificate, membership directory, a NHPGA 

sticker, along with the following:

Event and Meeting Invites includes lec-

tures, annual winter meeting, twilight summer 

meetings, become a board member, visit horti-

cultural operations around the state.

Network with New Hampshire Growers, 

Retailers and Suppliers. Keep up with what’s 

new in New Hampshire horticulture. Take part in 

educational programs and earn credits to main-

tain pesticide licensing. Work with our network 

of experts at the NH Department of Agriculture, 

UNH, and the UNH Cooperative Extension. 

Exchange and access information to help you 

manage your business.

Support research in the green industry 

through our NH Horticultural Endowment. The 

Download a PDF 

Membership Application 
NHPGA 2012 Form
August 1, 2011 deadline

Member Registration 
Form
WInter Conference 2012

Vendor Registration Form
WInter Conference 2012

Granite State Association of FFA  and the NH 

Farm Bureau’s NH Agriculture in the Classroom 

program. Help provide annual scholarships to 

secondary school students studying horticulture.

Governmental Be proactive with legisla-

tive issues affecting our industry. NHPGA was 

instrumental in getting legislation passed in 

1999 that provides tax-exempt status for poly-

clad greenhouses meeting certain requirements.

Membership Categories NHPGA offers 

a number of membership categories. Please 

select the category which most closely repre-

sents your business activities. 

COMPANY  Consider extending NHPGA mem-

berships to full-time employees, as an added 

company benefit. It will provide access to edu-

cational advantages and industry-wide benefits. 

$75 [1-4]    $100 [5-10]    $125 [11-20]    $150 

[21+]      

ASSOCIATE  Greenhouse Suppliers, IT Ser-

vice Provider, Financial Investor, HR / Recruiter, 

Insurance Agent, Real Estate Broke. $75

INDIVIDUAL  Please indicate which company or 

university you are affiliated with on the member-

ship form.

$50: Seniors - 60+ years of age

$15: Employee of Member Company

$15: Student

LIFE  NHPGA elected
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New Hampshire Plant Growers Association  

The NHPGA represents over 200 horticultural and allied trade businesses 

– part of the vibrant $522 million environmental horticulture industry in 

New Hampshire. Our members own and operate nurseries, greenhouses, 

garden centers, sod farms, and florist shops, and offer landscape design 

and installation services throughout the state.  

    

Join our vibrant association today!

nhpga

Mission Statement: 

Promote the sale, purchase and 

exchange of New Hampshire 

grown plants. Keep members 

informed on issues affecting 

the ornamental horticulture 

industry in New Hampshire. 

Link New Hampshire grow-

ers to one another and to New 

Hampshire retailers. Connect 

gardeners to New Hampshire 

garden centers and retailers. 

Support horticultural research. 

Be a resource for informa-

tion about plant growing 

to members and gardening 

enthusiasts. Partner with other 

agricultural organizations, both 

locally and regionally, to fulfill 

NHPGA’s mission.

875 px

170 px your banner appears here

landing page

sample page

Streamlining the way NHPGA Networks

nature of the banners, specific pages will not be reserved for 
your ad. Clicking a banner on the NHPGA website, will open a 
new window, displaying that advertisers website.

Future Advertising
In the hope that we attract a large sponsorship, and there 
becomes a need to increase your visibility on our website, we 
will be offering the opportunity to duplicate your banner in the 
data base. Each banner remains at $100 [ie. If you want to triple 
your rate of visibility, three banners will be stored in the data 
base at the cost of $300.]

The Plantsman
This publication will remain the same resource, in terms of 
its content, minus the appearance of advertising. Due to the 
restructuring of the website, The Plantsman Magazine is on 
temporary hiatus. Look for its return in the very near future, 
under the name The Plantsman. 

eBlasts
Members are encouraged to sign up for our eBlasts to stay 
informed - especially if there is last minute information that 
need to be exchanged. This process can be easily done on the 
website.

Summary
Our decision to restructure our communication network re-
sponded to the unanimous difficulty members had obtaining in-
formation from the website, providing enough content for a full 
fledged magazine, and responding to a down turned economy. 
We hope that the lower cost of advertising appeals to a broader 
group, with the hope of increasing sponsorship.


